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Student Millennials and Lower-Income Non-Millennials indicated they intend to use P2P carsharing
more frequently for most purposes than other groups, while Higher-Income Non-Milliennials Overall, the most common trip purposes were work related (20%), visiting family (17%), 
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Income Non-Millennials’ interest for using the service for anything beyond recreation was much lower than 
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more frequently for most purposes than other groups, while Higher-Income Non-Milliennials
indicated they intend to use the service infrequently for many purposes.  Lower-Income Non-
Millennials stand out for their stated intention to use P2P carsharing more than other groups for 

shopping/errands (14%) and out of town recreation (10%).  Lower-Income Non-Millennials 
stand out for the high percentage of P2P rentals that were for work related trips (38%) 

particular would have been less likely to take  the trip). For Lower-Income Non-Millennials, 60% of the 
trips would have otherwise been taken by public transportation or by borrowing a car.  For Higher-may not have they type of vehicle they would like to have for certain purposes and may use P2P 

carsharing to fill that need.

other groups’. Lower-Income Non-Millennials had the highest interest in using the service for a high variety of 
purposes. For all the groups, the lowest level of interest was for work related uses and commuting. Millennials stand out for their stated intention to use P2P carsharing more than other groups for 

transporting things and for work related travel.

stand out for the high percentage of P2P rentals that were for work related trips (38%) 
and for shopping/errands (21%), and for the low percentage of trips that were for visiting 
family (7%).  

trips would have otherwise been taken by public transportation or by borrowing a car.  For Higher-
Income Non-Millennials, 31% of trips would have been taken by another carshare service or through a 
traditional rental car.

transporting things and for work related travel.
family (7%).  traditional rental car.
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1 adult 28% 28% 50%
renters. Getaround launched a platform for peer-to-peer carsharing in Portland, Oregon, in February 2012. 
TREC (formerly OTREC) began a three year evaluation of P2P carsharing in Portland at that time.  Data 
collection will be complete in early 2015, with a final report expected by the end of 2015.  A timeline of the 

terms of why they might participant in peer-to-peer carsharing and how they might 
study. As with any study of a sample of the population, there may be bias with 
respect to who participated in the study versus who joined and uses the P2P 

participating in P2P carsharing as a renter (as 
opposed to as an owner), why they join, 
whether and how often they rent vehicles, and 
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overall project is shown below. Study participants are drawn from people who own the vehicles available use the service.
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service. Our sample was also limited to residents in the city of Portland. Renters 
in more suburban locations may be different. Early adopters of any new service 

whether and how often they rent vehicles, and 
why.  The paper presents findings on who is 

2+ adults 72% 72% 51%

Children in Household Zero 78% 80% 75%overall project is shown below. Study participants are drawn from people who own the vehicles available 
for rent (“Owners”) through peer-to-peer carsharing facilitator Getaround, and those who rent vehicles 
from the company’s website (“Renters”). Data is gathered from a surveys of Owners and Renters that are • Higher-Income Non-Millennials were less motivated by economic reasons, and may 

in more suburban locations may be different. Early adopters of any new service 
may be different than the overall profile of users and behavior over the longer 

why.  The paper presents findings on who is 
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methods of dividing renters into a typology of 
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from the company’s website (“Renters”). Data is gathered from a surveys of Owners and Renters that are 
conducted before, during and after the study period, and from empirical travel data collected through 
Getaround transactions and on-board GPS devices (“CarKits”) for owners, which collect data on vehicle 

• Higher-Income Non-Millennials were less motivated by economic reasons, and may 

have been motivated to join in order to test whether they could manage without a 
may be different than the overall profile of users and behavior over the longer 
term. Finally, because this analysis is based on interim data on rental behavior, 

methods of dividing renters into a typology of 
different user characteristics. The analysis is 
based on 465 study participants 7 who enrolled 
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Hispanic 8% 10% 7%Getaround transactions and on-board GPS devices (“CarKits”) for owners, which collect data on vehicle 

use. 
have been motivated to join in order to test whether they could manage without a 

car (or with one fewer).  

term. Finally, because this analysis is based on interim data on rental behavior, 
readers should be cautious of drawing firm conclusions about longer-term 
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in a P2P carsharing service in Portland, Oregon 
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Gender Female 62% 61% 51%use. car (or with one fewer).  readers should be cautious of drawing firm conclusions about longer-term 
effects or trends.

in a P2P carsharing service in Portland, Oregon 
during its first two years of operation 8 
(February 2012 to June 2014). The data, which 
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• Lower-Income Non-Millennials and Student Millennials were motivated more by 
effects or trends.
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35-39 14% 13% 11%

• Lower-Income Non-Millennials and Student Millennials were motivated more by 

utilitarian purposes (including the high cost of other options).
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This research was funded by the Federal Highway Administration, though all
interpretations, conclusions, and errors are those of the authors alone.

findings. The people who joined P2P carsharing
and this study tend to be younger and well-
educated, 11 consistent with research on 

Education

Some college or less 27% 26% 23%

4 year college degree 69% 70% 26%
income households. Of the trips they made, a higher share were work-related or for 

shopping/errands than the other renter types. This indicates that they are using the 

interpretations, conclusions, and errors are those of the authors alone.educated, 11 consistent with research on 
traditional carsharing. 

4 year college degree 69% 70% 26%

Graduate degree 4% 4% 17%

shopping/errands than the other renter types. This indicates that they are using the 

service for more essential needs.

traditional carsharing. 

Household Income
Less than $35,000 41% 39% 36%
$35,000-75,000 37% 40% 32% service for more essential needs.Household Income $35,000-75,000 37% 40% 32%
More than $75,000 22% 21% 32%More than $75,000 22% 21% 32%

Vehicles in Household None 51% 65% 31%
*Sources: 2010 U.S. Census, American Community Survey 2009-2011 3-Year Estimates, Oregon Household Activity Study (2011).*Sources: 2010 U.S. Census, American Community Survey 2009-2011 3-Year Estimates, Oregon Household Activity Study (2011).


